Myanmar Insights Seminar 2026

Connecting Research, Business and Policy Decisions

Using Research and Data to Drive Better Business and Policy Decisions
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D2P = Data

to Policy
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B2C = Business to Consumer
B2B = Business to Business

B2G = Business to Government
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Data and Data Analysis
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Source: : Mark N. K. Saunders, Philip Lewis and Adrian Thornbill (2019), “Research Methods for Business Students”,

Eighth Edition, Pearson, p — 130.




Data and Data Analysis
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Figure 5.1 The research onion
Source: © 2018 Mark Saunders, Philip Lewis and Adrian Thernhill

: Mark N. K. Saunders, Philip Lewis and Adrian Thornbill (2019), “Research Methods for Business Students”
Eighth Edition, Pearson, p — 174.




Data and Data Analysis
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* Nominal Scale (Nominal Data) ‘ Qualitative Data

< Ordinal Scale (Ordinal Data) “fj_ BT beres

= Interval Scale (Interval Data) 7 ‘ Quantitative Data

- Ratio Scale (Ratio Data) T 3% e o S35
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* Comparison Operators
* Logical Operators

The Likert scale is used in conducting
surveys, with applications to business-
related areas such as marketing or
customer satisfaction, the social

(can not use arithmetic operators)
-Interval Data

Arithmetic Operators

+’_’x)+’( )

For Example,

(can not use x, and +)

Fahrenheit : from 63°to 126°

sciences, and attitude-related research
projects.

A Likert scale consists of the sum or
average of scores from responses to a

(126 / 63 = 2) group of survey questions. These scores
Com pa rison Operators . are transformed into a scale score
e S e = Centigrade: from 5/9(63-32)=17°to 5/9(126-32)=52° through psychometric methods
7’ =) = ? (52/17 = 3) .’hn Neutral
Logical Operators ( .o ) oensts Likert
AND, OR, NOT can use arithmetic, comparison and logical, operators -
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Knowledge (32280p02) and Intelligence (3203p5c)
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Use better Data.
Make better Decisions.

1 2 3

BUSINESS GOVERNMENT RESEARCHERS

Research before e . .

: Policy based on Data Quality, integrity, ethics and
Investment innovation

Research creates value when data changes a decision—
and improves an outcome. = A NNUAL

/ GENERAL
MEETING
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